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The Study of corporate sponsorship of sports

Huang, Jiu-Ling,~National Taiwan Sport University

Abstract

In the 80’s, the corporate sponsorship campaign grew rapidly, mainly due to the impact
of the corporate sponsorship gaining both of fame and wealth in 1984 Los Angeles Olympic
Games. As the result, more and more companies are putting their resources into the sports
sponsorship market.  This study has adopted the literature review method, and the goal is to
explore the meaning of sports corporate sponsorship. First, it is to explore the basic
concepts of corporate sponsorship, and secondly, to analyze the intention of corporate
sponsorship; Furthermore, followed by a discussion of the current situation of corporate
sponsorship of sports, and a measurement of the effectiveness and future trends in sports
sponsorship. A study found that through corporate sponsorship, three aspects as sports,
media and sponsors in the process of resource sharing and interests exchange have changed
their old attitudes of the sports sponsorship concept, the residual "traditional charitable
contributions”, enhanced their professional capability on planning sponsoring activities, so
they can seize business opportunities and achieve a win-win state.  Finally, in the process of
sports sponsorship, the study recommends the sports, media and sponsors can be persuasive
and implementation capable for the viability of the entire plan, also establish a good and
long-term relationship, make good use of the advantages of sponsorship and effectively
enhance the impression of viewers and strive for identity, and gain the substantial efficiency
through the participation in sponsorship, and thereby achieving a win-win goal.

Keywords: Corporate Sponsors, Sports, Sponsorship
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